
love it!

Cleaner Payment Experiencesfor Merchants

Best Practices Checklist

The COVID-19 pandemic has raised everyone’s awareness 
of the need to adopt cleaner payment experiences to 
avoid coronavirus spread. Digital and contactless 
payments have come up as a new option for consumers 
who are much more conscious of what they touch and 
their personal health. According to RTi Research, “With 
many people viewing money as unclean and potentially 
infected with COVID-19, there has been an increase in 
contactless payment usage”.

As a response to the pandemic, Latin American 
& Caribbean consumers are exercising cleaner 
payments practices and changing their 
preferred payment method from cash to debit 
card. During COVID-19, “72% of consumers 
prefer using debit cards, 63% credit cards, 
above 44% that prefer cash”.²
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10 Recommendations to provide 

cleaner payment experiences

Scan to pay

We prefer
contactless
payments

1. Prepare the store before you 
receive clients providing payment 
acceptance signage from the door to 
the checkout point.

2. Clean and disinfect terminals 
frequently using a cloth or wipe to 
avoid spraying any product directly 
onto the terminal. Also communicate 
the cleaning procedures.



About Visa. Visa Inc. (NYSE: V) is the world’s leader in digital payments. Our mission is to connect the world through the most innovative, reliable and secure payment network - enabling individuals, businesses and economies 
to thrive. Our advanced global processing network, VisaNet, provides secure and reliable payments around the world, and is capable of handling more than 65,000 transaction messages a second. The company’s relentless focus 
on innovation is a catalyst for the rapid growth of digital commerce on any device, for everyone, everywhere. As the world moves from analog to digital, Visa is applying our brand, products, people, network and scale to reshape 
the future of commerce.

The information, recommendations, or “best practices” contained herein (the “Information”) are provided "AS IS,” and are intended for informational purposes only and should not be relied upon for business, operational, 
marketing, financial, legal, technical, tax, or other advice.  Visa is not responsible for your use of the Information (including errors, omissions, inaccuracy, or non-timeliness of any kind) or any assumptions or conclusions you 
might draw from its use.  Visa makes no warranty, express or implied, and explicitly disclaims the warranties of merchantability and fitness for a particular purpose, any warranty of non-infringement of any third party's 
intellectual property rights, any warranty that the Information will meet the requirements of a client, or any warranty that the Information is updated and will be error free.  To the extent permitted by applicable law, Visa shall 
not be liable to a client or any third party for any damages under any theory of law, including, without limitation, any special, consequential, incidental, or punitive damages, nor any damages for loss of business profits, business 
interruption, loss of business information, or other monetary loss, even if advised of the possibility of such damages.
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3. Provide sanitation options for 
consumers to use in-store, such as hand 
sanitizer, masks, and even disposable 
gloves.

4. Protect employees and customers from 
each other while engaging in face-to-face 
transactions with acrylic shields.

5. Place contactless POS terminal 
within customer's reach.

6. Encourage consumer to tap or insert 
their own card when possible, whether 
they choose to pay with contactless, or by 
chip and pin. It is important for staff 
members to avoid handling customer cards 
if possible.

7. If permitted, program POS terminals 
to not prompt for a signature to reduce 
the need for customers to touch POS 
terminals. Make sure you know what the 
limits are for transactions that do not 
require ID, PIN or signature, by asking your 
acquirer.

8. Make sure cashiers promote 
contactless payments and are 
knowledgeable about how to accept 
mobile, QR code and app payments.

Visa is here
to help you

Contact your 
Visa account executive

to understand how we can 
help you adapt and recover 

while managing to stay 
relevant and successful 

during this critical situation.

9. Encourage new shopping 
experiences, such as buying 
online, pick-up in store, 
drive-thru, delivery, walk-in & 
take out. This can help you offer  
a consistent omnichannel 
experience.

10. Promote your business 
online by communicating 
discounts or promotions to 
amplify consumer reach and 
influence their purchasing.


